
Ethos, Logos3 and Pathos

Ethos is the Greek word for Ethics, or an ethical appeal. When you make an ethical appeal
in speech or writing, you are appealing to your own trustworthiness.

An ethical appeal demonstrates your character, credibility, and integrity as a writer or speaker,
so your audience will continue to listen to you. An ethical appeal also establishes common
ground with your audience.

Ethical appeals can also be made based on what is considered right, just, or fair by both the
speaker and the audience.

Ex.) Imagine that you want to persuade your parents to extend your curfew by one hour. What
might you say to establish common ground? To enhance your credibility? How might you appeal
to their sense of justice?

Logos is the Greek word for Logic, or a logical appeal. When you make a logical appeal, you
are appealing to your audience’s sense of reason: what is true, factual, and logical.

Logical appeals include the reasons and evidence that support an argument—facts, statistics,
comparisons, anecdotes, expert opinions, personal experiences and observations—that
illustrate or support your argument fairly, accurately, and knowledgeably.

Ex.) Continue to build your argument about your curfew from above, this time incorporating
elements of reasonable, rational support. Consider using available facts, comparisons, expert
opinions or personal experiences and observations to increase your argument’s persuasive
power. Remember your audience!

Pathos is the Greek word for emotions, or an emotional appeal. When you make an
emotional appeal, you are appealing to your audience’s emotions, values, and attitudes.
Emotional appeals can be the most effective and persuasive elements of a sound argument. If
you can effectively “tug on your audience’s heartstrings” or evoke in them a sense of longing,
nostalgia, or empathy, you will increase the likelihood of moving your audience to action.

Ex.) What emotional appeals could you make to complete the persuasive power of your curfew
argument? Remember your audience!

Adapted from Making Sense: A New Rhetorical Reader (Bedford St. Martin’s, 2002) by Cheryl Glenn.


